CAMPAIGN ACCESSIBILITY CHECKLIST
This checklist offers a basic overview of how your campaign can include disabled New Yorkers. However, it is not intended to be comprehensive, and we’ve included links below that you can use to make your campaign as inclusive as possible. 

The event I am holding or participating in:
☐ Fully accessible to participants in wheelchairs or who have mobility disabilities
☐ Has American Sign Language interpreters and CART (Communication Access Realtime Translation) captioning available. (CART captioning is real-time captioning of speakers at an event projected onto a large screen at the front of the room.) 
☐ Uses loop technology if available
☐ Uses large print materials or materials in accessible electronic formats.

My campaign material includes: 
☐ Closed captioning and ASL for campaign videos. 
☐ Large print materials or materials in electronic formats
☐ “plain language” to make it more accessible to all (see link below).

My campaign offices are: 
☐ Fully accessible to people with mobility and other disabilities
[bookmark: _GoBack]
LINKS

http://www.aucd.org/docs/add/sa_summits/ASAN.pdf
https://ncil.org/campaign-guide/
https://accessibility.huit.harvard.edu/use-plain-language
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